In the perspective of "public entrepreneurship and mass innovation", this paper discusses the incubation and industrialization of cultural and creative products of colleges and universities, and the mechanism related to it. On the basis of the analysis on the current status and development trend of cultural and creative industry, cultural and creative industry and China's cultural and creative industry, this paper clarifies such characteristics for the industrialization of cultural and creative products as connection, systematicness and aggregation, and puts forward feasible strategies against the existing problems of the incubation and industrialization of cultural and creative products in colleges and universities, which has theoretical discussion and practical guidance significance for the cultivation of domestic cultural and creative talents and in-depth promotion of national strategies for the industry.
Introduction
Since the beginning of the 21 st century, with the transformation and upgrading Being different from traditional labor-intensive manufacturing industries of heavy pollution and energy-extensive consumption, cultural creative industry is an emerging industry and product of economic globalization. With the core of creativity, it mainly depends on individuals (team) to develop and apply the elements of cultural resources by technology, creativity and industrialization, which increases additional value. An industry that main culture or cultural elements depend on development and marketing of intellectual property is emphasized. It is therefore believed "the sunrise industry in the era of integration with the global economy in the 21 st century" [3] . Meanwhile, cultural creative industry is not limited to the existing media, forms and content in cultural industry. It has been integrated into digital media, internet, big data and artificial intelligence. As an emerging industry featured by high-profit and low energy consumption, the industry is an important representative of new economy. "Originating from individual creativity, skill and talent, creativity will create fortune and employment potential after it produces and is developed into intellectual
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properties" [4] . The development of cultural industry is not only required by industrial structure transformation and upgrading, but also necessary for finding new economic growth points.
Current Status of China's Cultural and Creative Industry of Colleges and Universities
Upon the promulgation and implementation of Opinions for the Implementation of Deepening the Innovation and Entrepreneurship Education of Institutions of Higher Education and Opinions on Guiding Part of Regional Common 
Incubation Path for Cultural and Creative Products of Colleges and Universities
In colleges, especially the comprehensive colleges of humanities and arts, the with the joint efforts. They refer to the design company's mode for the working mechanism which is much more tolerant. With studio or design workshop, students are enabled to participate in the cultural and creative programs in person and education teaching is made to be synchronous with market so that students could get familiar with working process and understand the latest industry dynamics early, and form innovation ability and the awareness of entrepreneurship. teaching reform, cultivate the innovation and entrepreneurship atmosphere of "applying the knowledge" favorably and provide a good platform for "research, production and use" of teachers and students for colleges and universities; it finally resolves the issue of ecological construction driven by the internal innovation at the upstream of cultural and creative industry chain and its operation mechanism.
Cultural and Creative Incubator of Colleges and Universities

Incubation of Studio under Program Credit System
The specialty studios in colleges and universities are a critical platform for colleges and universities to develop practical teaching and also "mini enterprises" of cultural and creative industry. The studios are defined by space but are not restrained from the division based on the way above. One or several specialty lecturers could set up a studio or a cultural and creative product program can be developed in one or several studios jointly. In the studio teaching, the company's job responsibilities are simulated; the whole process of the program is managed by focusing on the program itself and theoretical knowledge teaching is combined with practical skills. At the same time, well experienced enterprise technicians and experts will be invited to provide guidance with specialty lecturers so as to control the risks that may happen to cultural and creative products in the late stage of the program, such as market positioning, production technology and value appraisal. Students could work independently and also coordinate with others in the studios so as to feel the atmosphere of professional practice in person, and motivate learning initiative and creativity; in one aspect, that contributes to personalized development of cultural creative products; in another aspect, the students could consider and evaluate their professional ability, employment market and industrial development prospect [6] .
The credit system practice teaching of the program breaks through the traditional teaching mode and the restrictions of specialties, schools, locations and
identities; an open study and learning environment featured by diversified and interdisciplinary cooperation could be set up by focusing on the program. A coordinative innovation alliance could be established by mechanism innovation to integrate the resources inside and outside colleges and universities fully and flexibly, which could help students improve their capacity of transforming the cultural and creative ideas into cultural products and carrying out preliminary commercial development and also help cultivate inter-disciplinary talents urgently needed by cultural and creative industry with originality and technical capacity; studio teaching ensures the professionalism of the second classroom teaching and is an effective way of classroom teaching introduced by program.
Incubation of Off-Campus Training Base
Off 
Program Classroom Teaching and Contests
Generally speaking, students gather in classroom the most prior to graduation.
Program classroom teaching is the innovative teaching reform against the tradi- 
Industrialization Path of Cultural and Creative Products of Colleges and Universities
Incubation of cultural and creative products is a process of finding value. Industrialization is the process of realizing value. Therefore, industrialization is the final aim of creativity [7] . The value of creative industry includes five links, i.e., generation, production, marketing, promotion and consumption. The cultural exchange among different stratums is necessary. And it is required to introduce cultural capital and use capital elements to stimulate the unceasing output of labor force element and intelligence element [8] . After one cultural and creative product is provided with creative contents with certain value, another key link to realize its value is to industrialize it, which means enriching its outward manifestation via technology, process and various media to circulate the product on market more quickly so as to obtain value.
In general, the industrialization of cultural and creative products is connected with preliminary incubation: In preliminary period, product market positioning needs to be solved. Attention shall be paid to cooperation with enterprises, governments, banks and other source-oriented institutions in middle and late stage, including capital, technology, process, art and even big data analysis; however, the above are exactly the shortages of colleges and universities. Only by expanding outside driving mechanism can the market value of cultural and creative products be maximized. 
Media of Creative Industry
The final step of achieving the value of creative products is generally finished by the media of creative industry, which serves as the bridge for connecting "from creativity to market" and "from market to production" links of cultural and creative products and plays an important role in promoting creativity industrialization ( Figure 1) .
After cultural and creative products of colleges and universities take shape, creative industry media are needed to attract manufacturers to invest, develop and produce creativity plan and transform creative ideas into tangible products or specific service for the purpose of industrializing creative result. In the process, modern industry, economy and media should be used to spread cultural and creative works more widely. Cultural and creative products could be reached by the mass finally via processing, storage and sales; creative industry media provide interaction information for subjects such as creative products developer, producer, operator, promoter, spreader and consumer. As an intermediate link that connects creative contents with the links of creative industry such as production, marketing and consumption and also a very important platform to support the success of creativity industrialization, it plays a vital role in reducing links and expenses of creative products and expanding market scope and capacity, such as associations serving trades, cultural and creative industry associations and intellectual property rights trading center; On the one hand, creative industry media propagandizes, popularizes, trades and spreads creative products systematically applying "internet+" as the superiority, so that the products can be reached to consumers via sales network in order to transform the cultural and creative products from creativity to commodities and finish the industrialization and value addition; on the other hand, industrialization extension in late stage can also be realized through brand and capitalization [9] .
Patent Protection
The essence of cultural and creative products is about human's wisdom creating.
The decisive power to promote the development of creative industry is creativity and sharing of creativity knowledge. However, as the critical intangible asset, creativity can be easily referred to and imitated. Therefore, how to protect creativity and creative products is the prerequisite and necessary conditions for ensuring a normal and orderly cultural and creative industry.
It is of great significance to protect cultural and creative products via patent application when they take shape basically or activity planning is basically completed and will be industrialized (or at the same time). The implementation and To encourage both enterprises and individuals to protect creativity by setting limitation or transforming it into patent, trademark, brand and logo, the government has established a special channel for receiving the application of patent enterprises to provide intellectual property protection and development of intellectual property in order to quicken the industrialization of creative results.
Transfer Authorization or Joint Development
The 
Start Business via the Program
Conclusions
Focusing on the incubation, industrialization path and correlation mechanism of cultural and creative products in colleges and universities, from the perspective We need to carry forward the long history and culture of Chinese nation, introduce advanced creative design, apply modern scientific production technology, constantly improve the incubation and industrialization path of culture creativity products from theory to practice, cultivate inter-disciplinary talents, capture the opportunity of higher education reform stimulated by national economy transition and the development of culture creativity industry, transfer the strategic positioning of knowledge-based and skill-oriented talent cultivation to be innovation-oriented and creativity-oriented. Therefore, this paper gives theory and practical guidance for talent cultivation in culture creativity industry and deep implementation of national strategy of culture creativity.
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